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9:10 AM Presentation: Case Studies
9:40 AM Small Group Design Exercises

11:10 AM Report Back/Large Group Discussion
11:55 AM Closing

12:00 AM End



Vision Plan and Design Standards e Community Compact Best

Consultants Practices Grant
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* Peter Flinker, Dillon Sussman, * EEA Community Planning Grant
Aishwarya Kulkarni, e Local EDC Funds

Jack Sweeney-Taylor
Stephen Kelleher Architects
e Stephen Kelleher

Legal Consultant
Mead, Talerman & Costa, LLC
« Adam J. Costa




Boards

1.  Select Board: Stasia Powers

2. Select Board: Leon Correy

3. Planning Board: Wayne Hayward

4. Planning Board: Cathy Melanson

5. Planning Board: Sharon Simmons

6. Planning Board: Jessica Fidalgo

7. EDC: Kevin McLaughlin

8. Conservation: Karen Isherwood

9. Finance Committee: Claire Millette
Departments

1. DPW: Vinnie Furtado

2. Police: Chief Myers

3. Fire: Chief or Assistant Chief

4. Tourism: Chris Richard

5.  COA: Martha Reed

6. Accounting: Anne Carreiro
Organizations

1. North Fairhaven Improvement Association: John Medeiros
2. Northeast Maritime Institute: Eric Dawicki
3. Fairhaven Improvement Association: Barbara Acksen

Citizens
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Patrick Carr, A-1 Crane
Sheila C Dolan, former Police Officer and former PB

Jeff Osuch, former Town Administrator and former Head of DPW
Laura Grimes, Small business owner

Eleanor Chew, Affordable housing and small business
Linda Gallant, landowner

Eileen Cuoto, resident

Tracie Souza, property management

Kaisa Holloway Cripps, former Planning Board

Chris Medeiros, Real Estate Agent

Peter Perry, 30-year resident

Jennifer Dupras, Real Estate/Developer

Jeff Smith, 25-year resident

Michael Eatough, Old Colony YMCA
Kristen Lima, new Town resident
Sandra Balthazar

Dianne Painter, interest in planning & housing; 10-year resident
Jerry Johnson, resident

Jake Galary, Con Comm

Richard Racine, 28-year resident

Jeff Pontiff, Commercial Real Estate Agent

Craig Paiva, possible walk-in; Small business owner

Tom Berry, possible walk-in

Tim Keogh, BASK
Cavounis & Zachriadis, Plaza Owners



Phase 1 (September-December)

* Develop a Vision for 40R District(s)
in Fairhaven

Phase 2 (January and beyond)

e Draft 40R Overlay Zoning and \
Design Standards % \\
e Support the Town in the process of

adopting the zoning

40R Districts are also known as
“Smart Growth Zoning Overlay Districts”



Words and pictures that show
what the Town wants the study
areas to be like in the future

Design Principles to guide future
development

Recommendations for actions to
implement the vision

A clear direction for the future
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8. Architectural Standards

8.1.  Architectural Design Principles

The architecture of the Village need not attempt to re-
produce historic Littleton buildings, but it must be au-
thentic. Authenticity is not about how old something is.
It is about how well it is made and whether it is created
with a genuine understanding of its form and function.
Authentic new buildings employ building elements and
materials creatively, but also in controlled and rational
manner. The end result is a new form, which respects
Littleton’s historic character rather than merely copy-
ingit. Buildings should express a sense of permanence
and belonging. Each building should be designed as
part of the overall composition, and contribute to the
overall good. Design approaches and decisions should
be intentional, and the use of materials should be hon-
est and logical in its application. Where buildings are
visible from Foster Street, proposed structures should
not seem visually obtrusive or out of place with their
neighbars,

8.2. Siting of Structures
Structures shall be sited and positioned to define and
dignify public spaces, such as streets, squares or parks.
Mew and renovated buildings shall consider the use
and privacy needs of existing neighbors along Foster
Street and provide screening to minimize detrimental
impacts.

Structures should be ploced to enclose the streetscape and define
public squores and porks - os in this example of rownhouses and
goortrents in Middlebury, VI {Courtesy Union Studio Architects)
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Structures should use traditfonal buiiding forms and proporfions as
the building blocks 1o assemble larger conrected structures, rather
thor crecting G single lorge buiding, as shown by new mixed-ise
strurctures of Red Brook Villoge, Piymouth (Top), Summer Street,
Manchester {middie) and West Acron Villoge!Works (boftom).

8.3,  Ovwerall Building Shape,
Massing and Proportions

Building shape, massing and proportions should be
compatible with Littleton's architectural traditions.
Building facades mare than 50 feet wide shall be bro-
ken down in to a series of smaller elements or bays,
and articulated as assemblies of smaller building mass-
es with traditional proportions. This shall be accom-

plished by incorporating projections of the building

Littleton Station 40R District Design Standards




Special zoning overlay district for
by-right higher density residential and mixed-
use development in appropriate locations

Customizable Density: 8, 12, 20 Units/Acre

Affordable Housing: requires 20% Units < 80%
AMI

Smart Growth Zoning Districts

[[] Approved Districts

Y Eligible Districts

Smart Growth Districts as of
September 2019 (Source: DHCD)




Improve our understanding of the study areas
|ldentify key issues and opportunities in the study areas

|ldentify the key elements of a vision for each study area:

= What kind of changes are desirable (types of development,
transportation improvements, open space improvements,
etc.)?

= What are the appropriate design characteristics for the study
areas and their parts?

“What matters?” —the community’s underlying interests, goals, & values
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Village Hill 40R District, Northampton MA

A new mixed-use center based on neotraditional design principles
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Once Upon a Time... Every town
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Figure 1: Parabolic rise in internet sales while department stores struggle

Internet

Dept stores

Dec-99 DecO1 Dec03 Decd5 DeclO7 Dec

source: Bloomberg (last data for intemet sales: Apnl 2016, other: May 2016), Standard Charered Research




Streetscape Improvements
Portsmouth, NH




Developers are trying to make the
suburbs cool. Is that possible?
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DAVID L. RYAN/GLOBE STAFF
A rooftop deck has a dining area, grill, and outdoor television with a view of the main road below at the office park.

By Andy Rosen |GLOBE STAFF AUGUST 03, 2018
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DINING & SHOPS  DIRECTIONS ABOUT NEWS & EVENTS CONTACT LIVE HERE

5rd Ave is unlike any other shopping destination in New England. Distinctive restaurants,

unique shops, and the region’s only Wegmans. Explore it all!
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GENTERED ON

S IREET LIFE,
NOT PARKING




Main Street Comes to the Suburbs
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Mashpee Commons, Cape Cod
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Bristol, Rl




Bristol Harbor Inn
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I o Governor Bradford 2007
Site View 1900 -
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ZND AND 3RD FLOOR PLAN
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Selection 2 Themes + Markup
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Existing Site Plan

B Historic Post Office
Plaza & Outdoor Bar
Histaric Mill Building
4 ft Wide Sidewalk
Parking Lot

Dilapidated Marina
Service Building

Condominiums

00 00000

Negelcted Boat Ramp

<

Completed Site Plan

Widened Sidewalk w/
Connection to Plaza

Hotel Lobby
Retail Space 1
Retail Space 2
Public Courtyard

Hotel Meeating Rooms

Restaurant

Covered Parch Space

Harbor Walk Connection

Improved Public Harbor Wallk

Bioretensicn Swale for Site

Tree Box Filters
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Courtesy Dover, Kohl & Partners
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Schodack Town Center
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step 1 — create a sense of place wit the véry first new buildings




Schodack Town Center
_ *@"‘Fﬂ*m

step 1 — create a sense of place with the very first new buildings



Schodack Town Center
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step 1 — create a sense of place wit the véry first new buildings




Courtesy Dover, Kohl & Partners

Schodack Town Center
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step 2 — add build



Schodack Town Center
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step 3 — add buildings increméntall, making complete streets



Schodack Town Center

step 4 — add buildings incrementally, making complete streets




Schodack Town Center

step 5 — an opportunity for a larger square, framed by the fronts of building




Schodack Town Center
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step 5 — strengthen connections and find lost space as values increase




Fairhaven 40R Planning

Visioning Workshop November

Massach

Paul H. Foley, AICP
Director of Planning & Economic Development
Fairhaven, Massachusetts

Town Hall, 40 Center Street
(508) 979-4023 EXT. 122

DODSON ~; FLINKER

Landscape Architecture and Planning

Peter Flinker, FAICP, FASLA
peter@dodsonflinker.com

Dillon Sussman
dillon@dodsonflinker.com

413-628-4496
www.dodsonflinker.com
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